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GUESS PAPER — I
1. Write short notes on any two of the following:
(a) International Marketing Orientation – EPRG approach.
(b) International Product life cycle.
(c) Importance of research in International Marketing.
(d) International Marketing Control. 
2. Distinguish between any two of the following: 
(a) Joint venture and Strategic alliance.
(b) Licensing and Franchising
(c) Compensation trade (buy-back) and switch trade.
(d) Manufacturers' brand and distributors' brand 
Attempt any four of the following questions:
3. (a) Explain the different methods of pricing used in international marketing. 
(b) What are the factors that should be taken into consideration while pricing for overseas markets?
4. "The global environment must be analysed before a company intends to expand its markets overseas." In the light of this statement explain how various political, social and cultural conditions influence the foreign market selection.
5. (a) What are the points that you would keep in mind while selecting an agent in a foreign country? 
(b) Explain the concept of indirect exporting and its advantages.
6. What do you understand by overseas market research? Describe the various steps involved in an overseas market research process.
7. "International trade in services is growing much faster than in products". In the light of the above statement, answer the following questions: 
(a) Explain the importance of services in world trade.
(b) Identify the services in which India has an advantage.
(c) State the barriers to international marketing of services.
8. "International Marketing Planning is more difficult than domestic marketing planning."
Comment on the statement and explain the five decision areas for international marketing planning.
9. (a) Explain briefly the emerging trends and issues in international marketing.
(b) Narrate the role of MNCs in the changed international trading scenario.
GUESS PAPER — II
PART-A
1. Write short notes on any two of the following: 
(a) Functions and importance of packaging in international marketing.
(b) Pricing issues in counter trade
(c) Piggybacking
(d) Designing a questionnaire
2. Distinguish between any two of the following:
(a) Merger and Acquisition
(b) Ethnocentric orientation and polycentric orientation
(c) Random sampling and systematic sampling
(d) Skimming pricing and penetration pricing
PART-B
Attempt any four of the following questions:
3. What are the different strategic alternatives for entering a foreign market available to an international marketer? Explain, and state the relative advantages and disadvantages of each of these entry modes. 
4. What are the factors that need to be considered before taking a decision whether to go in for direct exports or indirect exports? Also state the advantages and disadvantages of direct and indirect exports. 
5. Explain the concepts of consumer promotion, trade promotion and business promotion. Also discuss the main tools used for consumer promotion. 
6. What do you mean by International market segment? Discuss the various criteria used for segmenting overseas markets.
7. "Selection of target markets is the first stage in international marketing". In the light of this statement explain the critical factors that influence international market selection.
8. (a) Explain the difference between international marketing and domestic marketing.
(b) State the reasons for a business firm to go international. 
9. (a) What does branding mean ? Explain the basic decisions involved in branding.
(b) State the prospects for promoting Indian brands abroad.  
GUESS PAPER — III
PART - A
1. Write short notes on any two of the following:
(a) International marketing mix
(b) Factors affecting modes of international market entry decision.
(c) Export agency agreement.
(d) Adaptation Vs standardisation in international advertising
2. Distinguish between any two of the following: 
(a) International marketing research and domestic marketing research.
(b) Exporting and international marketing.
(c) International market targeting and positioning.
(d) Cost plus pricing and marginal cost pricing. 
PART - B
Attempt any four of the following questions:
3. Briefly explain various steps in the international marketing management process.
4. What is international market segmentation? 
Discuss the bases of segmenting international markets.
5. (a) What are the factors that determine the pricing decisions in international marketing . Explain them briefly. 
(b) Discuss various pricing methods and practices in international marketing.
6. Explain the key decisions in international market communication.
7. "Compared with products, international marketing of services poses distinctive challenges to marketers". Discuss.
8. (a) Describe the international marketing research process. 
(b) What are the guidelines to be kept in mind while preparing marketing research report?
9. (a) Explain different strategies to stretch international product life cycle. 
(b) Discuss the basic principles of strategic concept of marketing.
GUESS PAPER — IV
PART-A
1. Write short notes on any two of the following: 
(a) Essentials of effective segmentation of international markets.
(b) International Product life cycle.
(c) Transfer pricing.
(d) Piggy backings in international distribution.
2. Distinguish between any two of the following: 
(a) International marketing mix and promotion mix.
(b) Ethnocentric and geocentric orientations of international marketing.
(c) Direct exporting and Indirect exporting modes of international market entry.
(d) Product and service.
PART-B
Attempt any four of the following questions:
3. Do you think that Indian companies have adequately responded to changes in domestic and external environments, and have carried out the necessasry modifications in their international marketing strategies? Explain in detail with suitable examples.
4. An Indian company decided to enter international markets by associating another company established in the foreign market. What are the various modes of market entry available to the Indian company?
5. What are the risks involved in the new product development? Briefly explain the process of the new product development. 
6. Compare different approaches to budgeting for international advertising.
7. (a) "Advances in information technology has facilitated international marketing". Comment. 
(b) Briefly explain the sequence of control process used to control international marketing operations. 
8. "International marketing research is full of complexities". Comment.
9. (a) State the steps involved in the international marketing management process. 
(b) "Publicity always generates positive impact on the sales of a product". Critically evaluate the statement.
GUESS PAPER — V
PART-A
1. Write short notes on any two of the following: 
(a) Packaging for export
(b) Trade fair as a tool for export promotion
(c) International Marketing Information System
(d) Advantages of appointing an overseas agent
2. Distinguish between any two of the following: 
(a) Joint Ventures and Strategic Alliances
(b) International marketing and Domestic marketing
(c) Product standardization and Product adaptation
(d) Manufacturer's brand and Distributor's brand
PART-B
Attempt any four of the following questions: 
3. (a) Discuss the objectives of pricing in international marketing.
(b) Describe the transfer pricing concept and methods. 
4. (a) What are the basic characteristics of services that differentiate them from products? 
(b) Discuss the services in which India offers potential for international marketing.
5. "Marketing Research provides sound database for solution of business problems". Amplify the statement and explain the techniques involved in overseas marketing research.
6. (a) How would you proceed to shortlist possible markets for your product? 
(b) What are the variables that are used by a firm to screen overseas countries?
7. (a) Explain the significance of ethical practices in business transactions.
(b) Examine briefly the unethical practices adopted in international marketing.
8. What barriers make controlling international operations more complex than controlling domestic market activities? Explain.
9. "Firms operating internationally come across a wide range of diverse cultural environment." Explain the significance of culture in international business decisions, with suitable examples.
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